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Rhetorical Analysis Of “Be Who You Are Beauty” By Bobbi Brown
Introduction
Bobbi Brown’s “Be Who You Are” commercial, the spokesperson, mirror effect, and background symbols develop a persuasive advertisement that inspires women to seek comfort in their skin. At the same time, they are helped by makeup to gain more confidence. Bobbi Brown’s “Be Who You Are” commercial includes women's responses on the quest for the meaning of "be who you are.” The commercial is a response video by beauty at Bobbi Brown while the organization celebrates its 25 years. The advert includes the advice shared by these women on the determinants of their skin comfort. Moreover, the commercial contains the women's opinions on the description of the periods that they feel beautiful. Confidence contributed by these makeups is another element included in the commercial accessed by the women's views. The women give different responses that point out that the meaning of the phrase "be who you are." the following of heart desires and daily smiles are some of the elements highlighted by the speakers. Within the commercial, the discovery of the chant "be who you are" by Bobbi is included in the commercial. Commercial advertising follows some prescribed usage of elements, including symbolism, speaker setups, and lighting, enhancing the intended message's delivery. For instance, the Bobbi Brown company has a channel on YouTube that facilitates businesses and customer relationship enhancement (Bobbi Brown UK). The channel may upload business-related items that challenge the viewer to have different perceptions about the company.
Discussion
The advert includes several spokespersons with different attributes. The spokesperson variation is one of the three considerations of commercial advert. The spokesperson uses a persuasive and empowering voice to convince the listeners and viewers of the advert about sticking to what they feel is best for them. Moreover, the spokesperson uses the tone to persuade them that it is better to apply makeup to enhance their confidence by promoting makeup products. additionally, the spokesperson incorporates different perspectives from individuals about “Be Who You Are.” Within the play, the perfect examples that indicate the spokesperson's elements include the explanation of the characteristics that define beauty (Bobbi Brown UK). The spokesperson explains that beauty is defined when someone is comfortable in their skin. These explanations serve as evidence to affirm that the company considers the comfortability of viewing women as the beauty holders and chief decision-makers. Additionally, the experiences of women from different racial backgrounds are given by spokespersons. This adds confidence to viewers from diverse backgrounds to feel included. Therefore, the testimonies and experiences serve as gateways to the audience's broader community in the online space.
Additionally, the advert's mirror effect is significant since it helps the viewer gain some confidence in the ideas presented on beauty definition by different speakers. In most cases, the mirror effect is compared to the window effect. The preference by the customers over one of the two effects determines the view of the product. However, the two effects, when used in advertisements, yield significant results to the advertisers. In this case, the mirror effects are used to share the traits with viewers. The mirror effect in the advert includes Bobbi Brown, a renowned artist in makeup. Since her face is easily seen by the audience that prevails in the makeup industry, classical zooming, and reflection of her perfect skin are done. This activity and the classical zooming of other presenter's faces make the advert relatable to the observer. By sharing their perfections and imperfections, the speakers make the viewer believe that they can become as famous as they are by being who they are. Therefore, classical zooming and reflection of the presenters' perfect skin help draw the attention of the potential and present customers. Furthermore, the consideration of the "Be Who You Are" theme whenever new speakers present is a tool used in the commercial advert to enhance the theme of the whole advert. Repetition enhances the creation of vivid the theme of staying real and confidence enhancement in the potential and present customer's mind. Moreover, the familiarity of the brand is built by repeating the "Be Who You Are" theme.
Finally, the advert's background has different color aspects, including vivid white paintings to enhance the speakers' ideas. Color changes and other paintings on the background show the understanding of persuasion's psychological nature using colors (New Design Group Inc.). Additionally, everyone has a different knowledge of colors due to the effects of culture, religion, and background. Therefore, the creation of colors in this commercial advert implicates the company's understanding of customers' nature. Non-colours are very serious when used in adverts. For instance, the opening of the video starts with a dark illumination background. The black introduction background shifts into a white background in the advert. Neutrality, conservatism, and traditionalism are the three themes imparted by the change in these colors. These colors are useful in the advert for "Be Who You Are." Both neutrality, conservatism, and traditionalism embrace the whole advert's theme to stay true to oneself. These colors portray the seriousness and trustworthiness of companies. Moreover, they are outstanding against the other companies within the makeup industry that use a mixture of colors. Therefore, the company gains a competitive advantage over other companies.
Conclusion
The commercial's effectiveness is observed by the 25,677 viewers that visit the video and give good comments about the advert. The comments indicate the impressiveness of the commercial advert. The amalgamation of spokesperson, mirror effect, and background on the commercial advert video develops a persuasive advertisement that inspires women to seek comfort in their skin. At the same time, they are helped by makeup to gain more confidence. The spokesperson explains that beauty is defined when someone is comfortable in their skin, serving as pieces of evidence. The evidence affirms that the company considers the comfortability of viewing women as the beauty holders and chief decision-makers. The reflection of the "Be Who You Are" theme whenever new speakers present is a tool that enhances the creation of vivid the theme of staying real and confidence enhancement in the mind of the potential and current customer. Color changes and different paintings on the background show the understanding of persuasion's psychological nature using colors. Neutrality, conservatism, and traditionalism are the three themes imparted by the shift colors represented by the black opening background that shifts into a white background. All these elements contributed to the effectiveness of the commercial.
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